2012 Hermes Cleveland 10 Miler
Sponsor ship Opportunities

Saturday, April 28, 2012



The Event:

The 8" Annual Hermes Cleveland 10 Miler is
the premier 10 mile road race in Northeast Ohio!

The race starts and ends at beautiful Edgewater Park
while taking runners through a scenic course touring
Cleveland's west side neighborhoods and the

city of Lakewood

Amenities:

The Hermes Cleveland 10 Miler provides runners
and spectators fun and exciting activities throughout
the day to ensure an enjoyable experience.

*Technical race shirtsare given to al 10 Mileand
Relay runners

*Race medals are given to all 10 Mile finishers

*Various giveaways and prizes

*Course music

*Computer split and finish times

*Race announcements

*Post race celebration

*Breakfast

*Sponsor and vendor displays




Runners:

2005 participants — 1,480
2006 participants — 1,252
2007 participants — 1,094
2008 participants — 1,146
2009 participants — 1,335
2010 participants — 2,448
2011 participants — 2,045*

*5K raceeliminated in 2011 (373)
2011 Demogr aphics:

Male: 43% / Female: 57%
Age Group: 85.6% Ages 25-54

Top Cities by Participation:
*Cleveland
L akewood

*Avon
*Westlake
*Cleveland Hts.
*Strongsville
*Rocky River
*Shaker Hts.
*Chagrin Falls
*Parma

Participant Summary:
Healthy and Active consumers

79% Graduated college
73% Individual income of $75,000+

Source: Running USA




What participants said:

“ | had afantastic time at the ten miler yesterday!... | am 50 years
old and it was so exciting to be with so many younger people
who put fitness a high priority in their lives... Thank you al for
all your hard work in making this such a memorable and

Everything was amazing! Thiswas my first , but not last. Great
job organizing this event. — Dan R.

Thiswas my first 10 miler & | will definitely be back next year.
The weather turned out to be amazing for an early morning run.

Great job with everything. — Emily M.

Thiswas my first 10 miler. | absolutely loved it, I will be back
next year!!! — Theresa S.

“great weather great race can’t wait for next year, oh yeah great
looking t-shirt” — Jeff C.

“Great job on the 10-Miler. Somehow you even got the rain to
stop for alittle while. The spectators on the course were
awesome” —Grian G.

Everything fell right in line for atremendously enjoyable race
day. Thanksto al the organizers and volunteers. Most fun I’ve
hadinalong time!” — Chris S.

“1 ran today for the first time in the 10 miler...well organized and
amazing event full of a spectacular group of runners, staff, and
volunteers! Thank you and | ook forward to next year!”
—Ryan N.

“thx for an awesome race! Very impressed by everything, start to
finish!” —Debbie A.

“Incredible race. Great job, Hermes’ —Ryan M.




2012 Marketing Campaign
Promotional Marketing

Ohio Sports & Fitness
Outdoor Advertising (1-90 & W 117th)
Race Registration forms distributed to over 25 locations
in Northeast Ohio
Press Release delivered to local media
Neighborhood flyers
Other

Website Promotion

Official Website: www.clevelandtenmiler.com
www.her mescleveland.com
Race Updates — current and past results
All race information — course, registration
Sponsorship information —logo, copy, video and links

Race information posted on more than
20 event websites

Email Promotion
E-Newsdletters delivered to over 56,000 address, the
most comprehensive database of runnersin

Northeast Ohio

Social Media

Facebook, Twitter




2012 Sponsor ship Opportunities

Sponsorships packages for the
Hermes Cleveland 10 Miler
are custom designed to meet the needs
of your organization’s marketing goals,
objectives and budget.

Packages can include the following items:

L.ogo/company name in al advertising
eand promotional materials
*L.ogo, company name and link prominently positioned
on al pages of the official website
L.ogo/company name on the officia race t-shirt
*Sampling and promotional giveaways
L.ogo/company name on official race bibs
*Verbal recognition by race announcer
throughout the race
*Visibility and signage at water stops
*Myler space blanket program
*Ad space in the 2012 Hermes Race
Event Guide Magazine
Race results display branding
Start and Finish line signage
Pace car opportunity
Mile marker banners
Goody bag promotion
Honorable starter of the race
Copy and recognition on Post Race Email
sent to al participants

Contact Joe Neroni at 216-623-9933 or email




